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HOW SOCIAL MEDIA TRANSFORMS THE ENGLISH LANGUAGE:
SLANG AND ABBREVIATIONS
SUMMARY

Social media has significantly transformed the English language by changing
how people communicate, write, and even create new words. As English dominates
global online spaces, it evolves faster than ever before through platforms like
Facebook, Twitter, and Instagram. The rapid and concise nature of online interaction
encourages shorter messages, abbreviations, and slang that spread globally within
hours.

The digital era has accelerated the creation of new slang and abbreviations such
as LOL, DM, FOMO, and yeet, while emoticons and emojis have become essential
tools for expressing tone and emotion without words. This shift has even caused a
generational language gap—many older people find it difficult to understand the new
digital vocabulary commonly used by younger generations.

Social media doesn’t only invent new words; it also changes the meanings of
existing ones. Terms like friend, like, viral, and tweet have gained new definitions
based on online usage. Additionally, brand names such as Google and Instagram
have become verbs in everyday speech.

Ultimately, social media has made English more dynamic, diverse, and fast-
evolving.

Key words: English, media, abbreviation

The global language

We can all agree on one truth: English is definitely the global language acting as
a bridge between continents, countries and its people. Social media is also dominated
by English speaking influencers, bloggers. Hashtags in English reach out to the
world, informing people about events happening around the globe and also,
influencing people’s opinion about them. But it has also changed English and its
grammar use. We will discuss how social media has altered our use of English.

There’s no denying that social media has transformed the way we interact with
each other. From sharing our thoughts and photos to planning a night out, most
people tend to organise their social lives, or at least have it significantly influence
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them, through some form of technology-based engagement. But, has this shift away
from more physical interaction actually affected the way we speak and write
English?

Speed freaks: the increasing rate of communication

What social media has done is enable us to communicate with a much larger
number of people on a global scale in a way that we only really used to be able to do
on a local level. This is great when it means we’re keeping friendships alive over
great distances, but it’s also increasing the demands placed on an individual to keep a
much larger number of relationships going simultaneously. For example, the average
number of friends a person has on Facebook in the UK is around 300 — even if you’re
only actually really friends with, say, 10% of that number that’s still 30 friendships
to be maintaining.

The result? An ever-increasing speed of communication. Facebook lets you
communicate quickly, effectively and, most importantly, efficiently because written
exchanges are concise and shared between all the friends you are connected with,
meaning you only need to write them once. On Twitter there’s a 140 character limit,
so even if you’re not against the clock you are quite literally forced to make the
statement brief.

New Words and Slang are Created Faster Than Ever

Before social media, language evolved slowly—now, new words go viral
overnight.

Popular Social Media Words & Slang:

o DM (Direct Message) — “I’ll DM you the details.”

o Flex (Show off) — “He’s flexing his new sneakers.”

e LOL (Laughing out loud) — “LOL, this is so funny!”

e FOMO (Fear of Missing Out) — “I have FOMO when I see my friends
traveling.”

e Yeet (Throw away or express excitement) — “I just yeeted my old phone.”

Slang spreads globally in seconds, making English more dynamic and diverse!

New vocabulary

Whenever there are advances in technology, people must come up with new
words for all the gadgets and software. Social media is no different.

It started in the 2000s as social networks like Facebook and Myspace became
more popular. Some vocabulary came directly from the site creators. For example,
Reddit was one of the first platforms to let users rank content and introduced the
words ‘upvote’ and ‘downvote’. Twitter gave us the idea of ‘tweets’ and ‘hashtags.

Other vocabulary developed over time as people wanted to describe all the new
things they were seeing and doing. Take “selfie” for example. As shops started
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selling camera phones and it became easier than ever to take photos, people needed a
word to describe all these pictures of themselves.

How can you make it easier to learn all this new vocabulary? The good news is that
these words usually come from existing and related language you may already know.

Take the word ‘clickbait’ for example. This is a combination of the words ‘click’
(the sound your computer mouse makes) and ‘bait’ (the food you use to attract
animals when hunting). Put them together and you can guess it’ s online content
designed to get your attention and make you want to ‘click’ on a link.

Lor(]

Emoticons (a representation of a facial expression such as a smile or frown,
formed by various combinations of keyboard characters) and used to convey what
the user is feeling or to express the intended tone without actually having to write it.
You could argue that this is a lazy form of writing, but social media isn’t a process of
creative writing (at least not in the traditional sense), it’s a fast and convenient way
of interacting with an audience.

Generational language gap?

In arecent study of 2000 parents, conducted by Samsung, 86% of participants
said that they felt teens and young people spoke an entirely different language on
social media. According to the study there is now a ‘seismic generational gap’
regarding how modern informal language is being used. The study was carried out by
Professor John Sutherland at University College London, who is the UK’s leading
English expert. He claims that the rise of the emoji, could be the next phase in
language and communications.

The impact of this on speech in the real world

Language is an evolving thing. It’s naive to think that the language of social
media isn’t having an effect on the way we use English in day-to-day life. It’s more
appropriate to consider just how much of an effect it’s having on the way we
communicate.

A whole host of words originating from social media and the wider Internet have
become so commonplace that they’ve now slipped into popular usage, and we don’t
even realize it. Just a few interesting words that have their origins in technology are
blogosphere (the collective word for personal websites called blogs), troll (someone
who creates conflict online by starting arguments or upsetting people) and buzzword
(a word or phrase that is fashionable at a particular time or in a particular context).

Another curious phenomenon we’ve seen in recent years is the reappropriation of
existing words and words based on brands to refer primarily to their social media
context. Reappropriation is the cultural process by which a group claims words that
were previously used in a certain way and gives them a new meaning. In this way the
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people who engage with social media are quite literally creating new words and
giving new meanings to existing words.

‘Friended’ and ‘unfriended’ are two examples of words that have been given a
new meaning due to their usage online. The word ‘friend” and ‘befriend’ is from Old
English originating in the 13th Century, but it has been given an entirely new
meaning thanks to Facebook (the process of adding or removing someone from your
circle of friends). ‘Like’ and ‘viral’ are other popular examples of words that have
had their meaning reappropriated by social media.

There are even instances of online brands becoming so powerful that words have
crept into the http://www.englishtown.com/ English language based on them.
‘Google’ is the world’s leading search engine and it has become so universal in its
usage that the phrase ‘Google it’ has virtually replaced the phrase ‘search for it’ in
common speech. There are examples of this lifted directly from social media too;
‘tweet it’ refers to writing a message using Twitter, but has essentially come to mean
‘share it’.

Conclusion

So, has social media changed the way we speak and write English? Yes,
undeniably.

Just think, ten years ago, if someone you’d just met asked you to “be their friend”
or “Instagram” a photo of their lunch you’d have scratched your head and wondered
if in fact they were feeling alright.

HNmanoBa Kamansa Xaana KbeI3bl
Kak conuanbHble ceTH MEHSIOT AHIVIMHCKUIM SI3bIK: CJIEHT U COKPALlleHUs
Pesrome

ConupanbHble CETH 3HAYUTEIBHO MPEOOpasHId aHTIMICKUN SI3bIK, W3MEHHB
crocoObl OOIIEHHs, MHChMa U JTaXKe CO3JaHUsl HOBBIX CJIOB. I[IoCKONbKY aHTTHICKUIA
A3BIK JIOMUHHUPYET B IJI00aTbHOM OHJIAWH-TIPOCTPAHCTBE, OH pa3BUBAETCs ObICTpEE,
yeM Korja-nubo mpexne, omarogaps TakuMm ratgopmam, kak Facebook, Twitter u
Instagram.  BBICTpBII ¥  JAKOHWYHBIM  XapakTep  OHJIANH-B3aMMOJEHCTBHS
CHOCOOCTBYET MOSBJICHUIO 00jiee KOPOTKHX COOOIIEHUHM, COKpalleHWH M CJeHra,
KOTOpBIE PACIIPOCTPAHSIOTCS IO BCEMY MHUPY 3a CYUUTAHHBIE YaChI.

[Tudposas smoxa yckopuia co3/laHHEe HOBOTO CJIEHTa M COKpAIIEHUH, TAKMX Kak
LOL, DM, FOMO u yeet, a cMalJIMK1 U SMOJ3U CTaJH BaXXHBIMU MWHCTPYMEHTAMHU
JUIS BBIPQKEHUS HACTPOEHUS M SMOLIMK 0e3 cloB. DTOT CABUT Jake HpPUBEN K
A3BIKOBOMY DAa3pbIBy MEXAY IOKOJICHUSIMH: MHOTUM TOXHWIBIM JIOJSM CJIOKHO
NOHUMaTh HOBYIO LHU(POBYIO JIEKCHKY, KOTOPYIO OOBIYHO HCHOJIb3yeT MOJIOJ0€
MOKOJICHHE.

ConmanbHbIe CETH HE TOJIBKO M300pETaroT HOBbIE CJIOBA, HO U MEHSIOT 3HAYECHUS
YK€ CYIIECTBYIOUUX. Takue TEPMUHBI, KaK «APYI», «JIaiK», «BUPYCHBIN» U «TBUTY,
npuoOpenu HOBBIE OMNpEIeNCHHs, OCHOBAaHHBIE Ha MCIIOJIB30BAaHHMM B HHTEPHETE.
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Kpowme Toro, HazBanust OpeHioB, Takue kak Google u Instagram, cranu riaroiamu B
MOBCEIHEBHOW peyH.

B xoneunoMm cuére, coOLMalbHBIE CETH CHOENIAIH AaHIVIMHCKAA S3BIK OoJjee
JTUHAMHUYHBIM, pa3HOOOPa3HBIM B OBICTPO Pa3BUBAIOIITUMCH.

KuioueBble ci1oBa: aHTJIMHCKHI S3bIK, MeHa, a00peBUaTypa

Imanova Komals Xalid qiz1
Sosial media ingilis dilini neca dayisdirir:
Slenq va abbreviatura
Xiilasa

Sosial media insanlarin iinsiyyat, yazmaq va hatta yeni sdzlor yaratma tisullarini
doyisdirarok ingilis dilini shomiyyatli doracode doyisdirdi. Ingilis dili global onlayn
mokanlarda istiinliikk toskil etdiyi tgiin Facebook, Twitter vo Instagram kimi
platformalar vasitosilo hor zamankindan daha siirstlo inkisaf edir. Onlayn qarsiligh
olagonin siiratli vo qisa xarakteri bir ne¢o saat orzindo global miqyasda yayilan daha
gisa mesajlari, abbreviaturalar1 vo jarqonlar togviq edir.

Roagomsal dovr LOL, DM, FOMO va yeet kimi yeni jarqon vo abbreviaturalarin
yaradilmasini siiratlondirdi, ifadslor vo emojilor iso ton vo emosiyalar1 sozsiiz ifado
etmok li¢lin vacib vasitolora ¢evrildi. Bu doyisiklik hotta nosillor arasi dil bosluguna
sobab oldu - bir ¢cox yash insanlar gonc nosillor torofindon istifado olunan yeni
rogomsal liigati basa diismokda ¢otinlik ¢okirlor.

Sosial media tokco yeni sozlor icad etmir; hom do mdvcud olanlarin monalarini
doyisir. Dost, bayoanma, viral vo tvit kimi terminlor onlayn istifado osasinda yeni
anlamlar qazanmigdir. Bundan olavo, Google vo Instagram kimi marka adlar
giindalik nitqds feil halina goldi.

Nohayat, sosial media ingilis dilini daha dinamik, forqli va siiratlo inkisaf edon
etdi.

Acar sozlor: ingilis dili, media, abbreviatura
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